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ABSTRACT As Chinese urban residents have more possibilities of consumption selection, their consumption ideas
have also changed over the last thirty years. This paper describes these changes and analyzes their characteristics.
Based on available information, manifesting categories of consumption ideas have changed from monotony to
diversity, the ways of consumption have shifted from being a “follower” to being assimilated and personalized, and
the level of consumption has evolved from subsistence to self-development. These changes of urban residents’
consumption ideas are marked by epochal features as time progresses. Yet, consumption ideas themselves contain
contradictions and the changes in consumption ideas differ among urban residents. Also, the changes are strongly
influenced by policies and public opinion. The change of consumption ideas in urban China is one par t of the
country’s market transition and reflects changes in social values and ways of life across the last thirty years.
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